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ESZBAC+3KEHEFER, 18fEAESMSC (MASTER OF SCIENCE)XEIBIRBJFHE LS,

PEZERREELCR
- HRES INTERNATIONAL BUSINESS DEVELOPMENT (222214,000B%5T)
o TREH DIGITAL BUSINESS (22%14,0008%5T)

MSC (MASTER OF SCIENCE) EEA B+ B 31
BEFREZ 5 INTERNATIONAL BUSINESS DEVELOPMENT

INTERNATIONAL PRODUCT LAUNCH

EXPORT TECHNIQUES

CUSTOM DUTIES AND TRADE BARRIERS TO INTERNATIONALISATION

NEGOTIATION STRATEGIES

GLOBALISATION AND EMERGING MARKETS

INTERNATIONAL MARKETING STRATEGIES

INTERNATIONAL EXCHANGE

INTELLECTUAL PROPERTY RIGHTS PROTECTION

INTERNATIONAL CONTRACTS LAW

INTERNATIONAL CORPORATE TAXES
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BUSINESS

FUNDAMENTALS OF DIGITAL

MARKETING

FUNDAMENTALS OF DIGITAL

DIGITAL AND PHYGITAL STATEGIES

USER EXPERIENCE MANAGEMENT

SEO AND SMO

WEB AND GOOGLE ANALYTICS

SOCIAL MEDIA ANALYTICS

DIGITAL SOLUTIONS DEVELOPMENT

WEB AND MOBILE DEVELOPMENT
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MEA COMMERCE
ET MARKETING (BAC-2)
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s TRIRITEERLT BANQUE ET FINANCE (22229 500ERT)
s KB RMEEEEREL ACHATS ET SUPPLY CHAIN MANAGEMENT (82259 500%7T)

INTERNATIONAL BUSINESS DEVELOPMENT

STRATEGIE D'ENTREPRISE

GESTION PREVISIONNELLE

BUSINESS GAME

COMMUNICATION D'ENTREPRISE

BRAND MANAGEMENT

BUSINESS ENGLISH

COMMUNICATION EN SITUATION PROFESSIONNELLE

BUSINESS PLAN

ACCOMPAGNEMENT VERS L'EMPLOI

MANAGEMENT DU LUXE

INNOVATIVE DIGITAL BUSINESS MODELS

CORPORATE FINANCE

GESTION BANCAIRE

WEALTH MANAGEMENT

STRATEGIE ET POLITIQUE ACHATS

SUPPLY CHAIN MANAGEMENT
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MEA COMMERCE ET MARKETING 1-2
FAST TRACK (BAC-5)
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GESTION COMMERCIALE ,
D'UN POINT DE VENTE GESTION PREVISIONNELLE
E-MARKETING ET E-COMMERCE BUSINESS GAME
GESTION DES RESSOURCES .
HUMAINES COMMUNICATION D'ENTREPRISE
MARKETING STRATEGIQUE ET
OPERATIONNEL BRAND MANAGEMENT
GESTION DE PROJETS BUSINESS ENGLISH
> COMMUNICATION EN SITUATION
ANALYSE FINANCIERE PROFESSIONNELLE
ANALYSE DES DONNEES CRM BUSINESS PLAN
ACCOMPAGNEMENT VERS
BUSINESS ENGLISH LEMPLOI
CONCEPTION ET DESIGN WEB MANAGEMENT DU LUXE
ACCOMPAGNEMENT INNOVATIVE DIGITAL BUSINESS
VERS L'EMPLOI MODELS
METHODES DE RECHERCHE CORPORATE FINANCE
COMMUNICATION EN SITUATION
PROFESSIONNELLE GESTION BANCAIRE
DROIT DU COMMERCE
INTERNATIONAL WEALTH MANAGEMENT
INTERNATIONAL BUSINESS ,
DEVELOPMENT STRATEGIE ET POLITIQUE ACHATS
STRATEGIE D'ENTREPRISE SUPPLY CHAIN MANAGEMENT
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NOS ENTREPRISES
PARTENAIRES

ACCENTURE - AGATHA - ANNE FONTAINE - APPLE RETAIL - AXA France -
BNP Paribas -+ BUCHERER + CHANEL CARREFOUR - DECATHLON -
FURLA - GALERIES LAFAYETTE -« GREY CONSULTING - GROUPE
ADECCO + HUAWEI ISO TRADING - INDITEX - INNELEC + KENZO -
LAVAZZA + LYCAMOBILE - MESSAGE BUSINESS + MICHAEL KORS
MORGAN - MT Voyages - MUSEE DALI -+ PHIDAP - VANESSA BRUNO -
PRINTEMPS + SHOREX + SMALTO -+ SOCleTé GeNeRALE - SWAROVSKI -
VALEO - YVES SALMONS - WESTIN HOTEL
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